
he next time you’re soaking up the sun at your favorite nudist 
beach or working on your tan at a naturist event, try this simple 

experiment: Close your eyes. Then open them. Then, count how 
many people who don’t look like you, that you can spot. More 
specifically, total up how many black or African-American nudists 
you can pick out. 

Unless you’re at an event hosted or attended by the BNA, odds are 
you can count them on one hand and still have five fingers left over. 
What’s the BNA, you ask? It’s the Black Naturists Association. And 
the scenario just described is precisely what the BNA is hoping to 
change.

In fact, it’s what inspired the founders of the organization to do 
so. After visiting several nude beaches, they decided it was time 
to get more African-American members exposed to the idea of 
participating in the nudist way of life. 

They noticed during their travels throughout the world, that African-
Americans and minorities in general are severely underrepresented 
in the naturist community. The truly inspiring thing they discovered 
though, was that their fellow naturists welcomed them with open 
arms. 

Knowing that acceptance within the existing naturist community 
is one less hurdle they have to overcome has genuinely boosted 
the confidence of BNA members. So, perhaps not surprisingly, their 
primary goal is to increase membership, which now stands at 36. 

They see their mission as “an organization that advocates nudity 
through naturist environments and activities to help promote healthy 

body images and self-esteem for those in the black community.”

However, that’s just one aspect of what they hope to accomplish. 
Equally important, is their desire to open minds within the African-
American community about what’s acceptable social behavior. They 
are keenly aware that nudism is not the first thing that comes to 
mind among African-Americans when considering new ways to 
spend time together in a social setting. 

In fact, it’s a practice that is regarded as somewhat taboo. And 
even for African-Americans who don’t necessarily share that 
sentiment about the practice, there are those who feel that nudism 
–  much like other activities traditionally associated with their white 
counterparts, such as yachting or polo – is just not something that 
African-Americans do. 

The BNA is working to change those perceptions. And like many 
organizations today, they are relying on social media to get the 
word out. They are currently using Facebook to recruit members 
while building their website. 

BNA’s official public Facebook page allows anyone who’s interested 
to give them “likes,” follow them, and keep track of the group’s 
upcoming trips and meet-ups. They also have a private Facebook 
page for their paid members where they can socialize, exchange 
contact information, share pictures, and any other information they 
like. 

So, the next time you run into an African-American naturist, don’t be 
shy. Go up and introduce yourself, and if it turns out they’ve never 
heard of the BNA, introduce them to the BNA, too. l
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